lbuek o’ the Irish
The coins were clanking and the winning
was big as FiteGerald's Casing in Black-
Hawk asked us 1o help them celebrate the
Casine’s expansion with a new thirty second
commercial, We shot the commercial at the Casino, in High

Defimition. Colin was behind the camera; shooting and direeting the eight
actors and actresses we hired as on camera talent. The spot was edited
in our HD editing swite, adding graphics, voiceover and music. Watch
for it to hit the air soon ! After the initial run of the spot, watch for a re
-edited “donut” version that wall include Casing specials,

Mot only did we produce the commercial for the casino, but
we also shot a Video News Release of the Casing’s new space, produced
a radio spot, and took 35mm digital photos for print and collateral

uses . _just imagine, what we could do for your business, if we can
ke the one arm bandits af FirgGerald's Casino ring !

Burd's, Slurp’s and Glury's.

It"s the second spot we have produced this vear for The

WildLife Experience ! And this one is a little, well,

uhmm... Gross ! Next time you see the spot listen carefully
for the matural body sounds that we all make "'t was quite

fun producing this spot. It°s part of the branding campaign for
The WildLife Experience. And, Colin had lot’s of fun searching

our sound efTects library for Burp’s, Slurp’s and Glurp's 11!

If you Build it...

Denver s TEMGH asked us o produce a campangn featuring 10
ninety second vignettes, and thirty and fifteen second commercials
for participating Home of Distinction vendors, The vignaties wera
eithaer shot at the vendors showroom, or in the mult million dollar
home inside Cherry Creek Country Club. The campaign ended wath
two promoe’s being produced featunng Lois Melkoman (our on

——ll t
Huorne of 208)
| g‘ Ihstinction
camera talent) announcing the dates of the open

house tour benefiting the PKD Foundation.
we're really hanging 10 this year 11! Thanks for
helpling us get here 111

Colin Spencer
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